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SUBJECT: COMMERCE
B. Com-III Semester
Paper- Core
Subject — Corporate Accounting

ST. ALOYSIUS COLLEGE(AUTONOMOUS), JABALPUR

CO. No. | Course Outcomes Cognitive
Level
After completion of this course; the student will be able to -
COl1 Explain the legal and regulatory framework governing the formation and L1 — Understand
operation of companies.
CO2 Apply the provisions of the Companies Act and Accounting Standards in the L2 — Apply
preparation and presentation of company accounts.
CO3 Prepare company financial statements, including the Statement of Profit and Loss, | L3 — Apply
Balance Sheet, and other statutory reports.
CO4 Analyze the accounting treatment and financial implications of bonus share L4 — Analyze
issues.
CO5 Evaluate the accounting procedures and financial impact of internal L5 — Evaluate
reconstruction, amalgamations, and mergers.
CO6 Prepare consolidated financial statements of holding and subsidiary companies L6 — Apply
and demonstrate the procedure for e-filing annual returns and statutory reports.
Credit and Marking Scheme
. Marks
Credits Internal External Total Marks
Theory 06 30 70 100
Evaluation Scheme
Marks
Internal External
Theory 3 Internal Exams of 15 Marks 1 External Exams
(During the Semester) (At the End of the Semester)
(Best 2 will be taken)
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Content of the Course
Theory

No. of Lectures (in hours per week): 9 Classes, per week

Total No. of Lectures: 90 Hrs. Maximum Marks: 70

Units

Topics

No. of
Lectures

Bhartiya Gyan Parampara (IKS) & Economic Thought Relevance of Bhartiya Perspective in

Modern Corporate Accounting: Ethical Investment, Transparency, and Social Responsibility.

Issue and Procedure of IPO, Right issue, bonus shares and buy back of shares, Redemption of

Preference Shares, Issue and Redemption of Debentures, Corporate Social Responsibility

(CSR).

Activity:

1. Case Study: 'From Kautilya to Corporate - Tradition of Ethical Investment'.

2. Analyze debt and equity structure of a listed company.

3. Field Assignment: Analyze CSR Report of an Indian Company (e.g., Infosys
Foundation, Tata Trusts).

18

YRAT I WRWT T e [ia: snyfe Fmfla daied § uRdia =P o)
URifGdT Afas o, gReRfd), o IHiNe ItwRaldd| PO SRt @34 &1 UishaT,
SHTIBIR 372N, A 3, 3L B gaie, Yatfererrst 3 &1 Qived, Borat o1 ffae oy
faAe, HRUNCT TS IGRT (CSR)

mfafafe

1. Case Study: "®Ifced ¥ HIURE dP Al HaL B IWURT" TR T T4 |
2. et Eiag Sul & BT SR 31=7 Yol TR BT faRayu H1 |

3. Field Assignment: " Hdq ﬁ@:f:" & YR R Bt YRA™ HU-T BT CSR

Report (3al. Infosys Foundation, Tata Trusts) &Il fawqro| |
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II

Financial Statements of Companies

11

Preparation of financial statements of corporate entities, including One Person Company,
excluding calculation of managerial remuneration, as per Division I and II of Schedule III of]
the Companies Act 2013. Related Parties as per AS-18, Preparation of Statement of Profit and|
Loss, Balance Sheet, Statement of Equity and Cashflow Statement, manually and using
appropriate software. Interpreting the ratios calculated as per Schodde III of the Companies
Act 2013 [with reference to Relevant Accounting Standards (AS and Ind AS) and the relevant]
provisions of The Companies Act, 2013, as applicable,). Calculation of EPS as per AS 20.
Activity:

1. Study financial statement formats on MCA portal.

2. Case Studv: Analvsis of maior cornorate incornorations in India

II

O IR 2013 BT ST 11 & THFT | 3R 1| & AR, UeuUH TRYHE o]
TUMT &) BISHR, Thd-adfad Ul Ifed BraRe TxIT3f & faxiiy faaRur darR &A1 AS-
18 o SITOR aferd &, arH-gTH faarur, 9ov e, fehd! faarur SR @ varg faavu
T3S 0 ¥ 3R UG WFCdTR &1 FUURT dRb dIR HRAT| HU-T AT 2013 A

Schodde 111 & 3{IER TUFT BT 7T SIUTAT ST SRS AT | _
UTHI <RAT DT (AS 3R Ind AS) 3R ST SHfAFTH, 2013 F Ui Uraumy, STl

AL &), & e H) | AS 20 P 3TIR EPS I UM
UIGICIRE

1. MCA Tiée TR ST it RIaRur 3 URSY &1 Sfeme a3
2. &Y Xs: YRd ¥ UgE JaMferd Hufdl & R o1 fazawu|

18

I

Valuation of Intangibles

Valuation of intangible Assets, Value Added Statement, Economic Value Added, Market
Value

Added, and Shareholder Value Added.

Activity:

1. Prepare a spreadsheet for goodwill valuation by various methods.

2. Prepare a PowerPoint explaining concepts of goodwill.

3. IKS view: Goodwill as Social Responsibility. Discuss

I

e
RIORYR® Hd afeld |
mfafafyr
1. faftr= fafert o SrTER wEAfd &1 7T o fore Wieiie am|
2. I B SATYROMST BT THI GTdT U UTaRUIS e Yol §1¢|
3. ﬁwmmﬁmﬁwmw&Wﬁ
|
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IV

Amalgamation of Companies and Internal Reconstruction

(a) Accounting for Amalgamation of Companies (excluding inter-company holdings)
applying AS 14/Ind AS 103.

(b) Accounting for Different forms of Internal reconstruction (excluding drafting of Internal
reconstruction scheme).

Activity:

1. Group Activity: Prepare consolidated balance sheet.

2. Identify subsidiaries in Indian groups (Reliance, Adani).

I\Y%

Hufdl o1 faer 3R SHidRe gAFTm

mw&w(w-mamﬁm$mw, AS 14/Ind AS 103

A R g

gWW%WMW%WW@WWW%W
BeHY) |

UIGICIRE
1. g ¥ Afed frgl duR &3
2. ﬂ-ﬂ?_cﬂ'qﬂ'&_&ﬁ (Reliance, Adani) D! ATt ROAE A Tg® HUHal &
NECRREIGH
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Corporate Financial Reporting

Meaning, need, and objectives, Constituents of the Annual Report and how it is different from
financial statements, Contents of the report of the Board of Directors: XBRL. Reporting.
Dahing of Notes to Accounts. Segment Reporting as per AS-17, Sustainability Reporting,
Triple Bottom Line Reporting, CSR Reporting.

Activity:

1. Case Study on HDFC-HDFC Bank Merger.

2. Role Play Students take on the role of a board of directors to decide how to restructure a
loss-making company.

3. Prepare a presentation on Ind AS 14.

4. Prepare the balance sheet post internal reconstruction.

HIaRe faxia Rafdm

3f, 3agedr IR Ie, aiffes RUIE & Uewr 3R gg iy faavon @ 4 47 3,

FGRIP T B RUIC 1 [qo-a%q: TaTaTRud | RIS o Ay &1 UoT=H | TT-

Role Play - §T¢1 €1 % feid (HDFC-HDFC §) R %9 @l uR $3|

%mmﬁ@mﬁwagaﬁaﬁﬁmﬁﬁaﬁwwﬂwrg—w’o«i%é
ST |

YRR ARaTdh HIF® 14 TR Teh YRIAIHRUT dUR BT |

U & SMARD GAFATT & dTg Joid 2T TR H|
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SUBJECT: COMMERCE
B. Com-III Semester
Paper- Minor
Subject - Business Economics

CO. No.

Course Outcomes

Cognitive
Level

After the completing of the course; the learners will be able to -

COl

Develop an understanding of fundamental economic principles, including
demand, supply, market equilibrium, and elasticity, while integrating insights
from Kautilya’s Arthashastra on pricing and market stability.

UN

CO2

Analyse consumer decision-making through utility theories, indifference
curves, and price effects, with applications to savings and subsidy policies,
incorporating Gandhian economics and Swadeshi consumption patterns.

AN

CO3

Examine production and cost functions, laws of variable proportions, and
returns to scale to optimize resource allocation, efficiency, and long-term
business growth.

AN

CO4

Evaluate different market structures, including perfect competition,
monopoly, monopolistic competition, and oligopoly, with real-world
applications of price discrimination, cartels, and the impact of digital
marketplaces like Amazon and Flipkart.

EV

CO5

Apply economic concepts to real-world challenges such as rent control,
minimum wages, labor supply, peak-load pricing, and strategic decision-
making using Game Theory and the Prisoner’s Dilemma.

AP

Credit and Marking Scheme

Marks

Internal External

Credits Total Marks

Theory 6 30 70

100

Total

Evaluation Scheme

Marks

Internal External

Theory 3 Internal Exams of 15 Marks 1 External Exam

(During the Semester) (At the End of the Semester)
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| (Best2 will be taken) |

Content of the Course
Theory

No. of Lectures (in hours per week): 9 Classes, per week

Total No. of Lectures: 90 Hrs. Maximum Marks: 70

Units

Topics

No. of
Lectures

Introduction to Business Economics; Historical background of economics in India.
Nature and scope of Business Economics, Demand and Supply: Meaning, law,
Individual Vs Market, Movement Vs Shift, Market equilibrium. Elasticity of Demand:
Price, income and cross elasticity. Measurement of elasticity of demand: outlay and
percentage method. Elasticity of supply: concept and measurement (Percentage
method). Kautilya’s Arthashastra on Market Demand and Pricing-Early Indian insights
on market equilibrium and price elasticity.

Activities-
e Ask students to select a local product (e.g., smartphones, milk, or clothing).
e (ollect data on its price and demand over the last six months.
e Plot a demand and supply curve and analyze the equilibrium point.

20

ATAE HIME HT uR=; AR # demE H faerfs ggfd; caraa@s srdure @
gpfd 3R gy, &l AR 3l 7Y, s, afe gad@ aeR, afa gara@ ey, aer
Tqee| Al T i Jed, 3T 3R HiE Al Al H d@F F AT oRead HR gfara
fafer| 3mgfd & o IrauRon AR AYE (fdrd fafd)| aeR Al 3R e fAuRer ©w
Bifeed BT IFAAE- TR HJeld I Hed g W IRIFD ARAT I T |

sifafaft-
o DM ¥ Uh TUET 3cUG (S, TALCHIA, gU AT HUS) Il Bl Fel
o Tod ot A8 & sgdh Hiag iR AT T 3Hihs THT |
o A AR YT ah FAT R Fold g o1 fAHwor HY|




9 E3

b T i ¢

ST. ALOYSIUS COLLEGE(AUTONOMOUS), JABALPUR

Reaccredited ‘A++ ‘Grade by NAAC(CGPA:3.58/4.00)
College with Potential for Excellence by UGC
DST-FIST Supported & STAR College Scheme by DBT

Proportions. Isoquants: properties, optimal combination of resources, expansion path
and returns to scale. Cost: Different cost concepts, Derivation of short-run and long-run
cost curves (LAC and LMC), Economies and Diseconomies.

Activities:
e Interview a local manufacturer or small business.
e Record the relationship between input (labour, raw materials) and output
e (production quantity).
e Use the data to identify increasing, constant, and decreasing returns to scale.

I Consumer Behaviour: Cardinal Vs Ordinal Utility, Indifference curves: features, budget 18
line, consumers equilibrium, ICC and Engels curve, PCC and derivation of demand
curve, Income and substitution effects of price change (normal, inferior and Giffen
goods), Applications: effect of interest rates on household savings, lump sum subsidy
vs excise subsidy. Gandhian Economics and Swadeshi Consumption Patterns.
Activities:
e Assign short case studies such as:
“Pricing strategies of Ola and Uber”
“Effect of government subsidy on agricultural output”
“Impact of inflation on FMCG sector”
Il SUNHT TIeR PliseTel daTH ifead 3uANFar, serfiaar ao: RAAua, gee @1, U
HJeld, ICC 3R Taed ash, PCC 3 AT aeh H1 egeuf, Hed uRada & 3 3 ufdeumgs
gHTa (HeAd, gfedr AR A a¥qu), 3guaT: B g9d W ISl &l &1 UHTE, TehaRd
Ffeadl aa 3curg e afewsl| Mdardr w9emE AR Facel suser deed|
sfafafat:
o oY ¥ T HU, S
“3em 3R 3R & FAea FURoT IR
“TY ScUlge] W EIHRT HCHS! T YHTT”
“THUHATST & W HEERIT H1 gaa”
I | Production and Cost: Production function: TP, AP and MP, Law of Variable 18
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I | scurgd 3R @I 3l Belel: $ol 3cug (TP), 3Aa 3curg  (AP) 3R HAIT 3curg
(MP), TRETAM 3HUTel &1 A | FH-3cUIG: IOT, HHIYAT HT SEAH HAled, fIFdR g
AR o X ufawer| amerd: Rffe smord sraaront, sreurafy 3R Safafr | gt (LAc
AR me) @ geufd, FaeafRan 3R Rvsarnd|
aifafafr:
o frET T AAET I oY FaET F AETHR o |
o 3T (M, Pal ATA) iR [T (3curea #ET) & T FIY g |
e dod, W IR ged o W ufdwe & geara oa & fow Adiwst o1 g H
IV | Market Structures: Perfect competition: features, equilibrium under short run and long 20

run, derivation of supply curve under short run and long run. Monopoly: features,
equilibrium under short run and long run, absence of supply curve, Price discrimination:
degrees, conditions and dumping. Monopolistic competition: features, product
differentiation and excess capacity and equilibrium. Oligopoly: Collusive and non-
collusive: Cournot’s model, Kinked demand curve, Cartels (OPEC and CIPEC), Role
of Amazon, Flipkart, and online marketplaces in reshaping competitive market
structures.

Activities:
e Assign groups to study different market structures (Perfect Competition,
Monopoly, Oligopoly, Monopolistic Competition).
e Each group must:
» Identify a real-life example of that structure.
» Analyse pricing, competition, and consumer behaviour.
» Present findings in a short PowerPoint presentation.
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v

IR T qof gfaeayl: fRdwdrd, seuafyr Ak Setafy # dqgea, e ik el
# AYfS g Y geut| THUeR: fAAvar, sreuafy 3k frefafr i dgea, mgfd @n
& HATG, AT AeHra: Baf, Rufaar 3R sfter| tafeR gfazifoar: [dvdan, seue dea
3R 3fAND a1oAdr vd Tl | IreuTiIPR: freherra 3R IR-freherra: wiar o Alsd, fhas
AT g, dreed (MU 3R A3TEAEH), ufdeaedl aoR TR & Far 77 3 F A,
Teraare 3R 3ifacrsa Arhetad &A@

sfafafer:
o TIffea TR T3t (i ufaeudl, THIfER, FeueR, TEfder gfaaifdn)
& IS A & o wag FuifRa &
o URh HHE B
> 3™ TIGAT Pl U dEATdd 3GIEI0T Ul aIam|
> Aeg AuRon, gfarad 3R suskeT cgaer @ ST aRer e
> fawrsf a1 we d@fatg grerdise wEdfa # gega e el

Contemporary Issues and applications Rent control, Minimum wages, Individual supply
curve of labour, Peak load Pricing. Prisoners’ dilemma and Game Theory.

Activities:

Data Analysis:

Use government or RBI reports to analyze inflation, unemployment, and interest rate
trends.

14

HHABIEN I 3N IFUANT: TR AIA0T, gAdH Holqll, A & <Afhard 3MGf ash, P
drs e fuRo, St fr ghawar 3k ga gl

afafafT:-
3er fagyor:
AFER, RS 3R <A1 X & TS F IHTT FRa & fow Ty a1 ARAN3ms Ko
H SUINT H|
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Web Links:
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https://www.freebookcentre.net
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https://old.mu.ac.in/wp-content/uploads/2020/01/FYBCOM-BUSSINES-ECO-I-Eng.pdf
http://elibrary.vssdcollege.ac.in/web/data/books-com-sc/bcom1/BUSINESS%20ECONOMICS.pdf
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SUBJECT: COMMERCE
B. Com-III Semester
Paper- DSE-1(A)
Subject - ADVANCE FINANCIAL ACCOUNTING
CO. No. Course Outcomes Cognitive
Level
After completing this course, the student will be able to -
COl Gain conceptual clarity about Partnership accounting. UN
CO2 Understand the concept of a partnership firm and prepare accounts for the UN
dissolution of a partnership firm.
CO3 Learn the accounting process of Hire Purchase and Instalment Payment KN
Systems
CO4 Understand the concept of Consignment and Joint ventures, UN
learn the accounting process of rectification of errors
CO5 Learn the basic concept of accounting with the single-entry system and UN
incomplete Records.
CO6 Acquire the basic concept of preparing a bank reconciliation statement. KN
Credit and Marking Scheme
. Marks
Credits Internal External Total Marks
Theory 4 30 70 100
Total
Evaluation Scheme
Marks
Internal External
Theory 3 Internal Exams of 15 Marks 1 External Exams
(During the Semester) (At the End of the Semester)
(Best 2 will be taken)

C === O




z

ol ST ALOYSIUS COLLEGE(AUTONOMOUS), JABALPUR

b T i ¢

Reaccredited ‘A++ ‘Grade by NAAC(CGPA:3.58/4.00)
College with Potential for Excellence by UGC
DST-FIST Supported & STAR College Scheme by DBT

Content of the Course
Theory

No. of Lectures (in hours per week): 6 Classes per week

Total No. of Lectures: 60 Hrs. Maximum Marks: 100

Units

Topics

No. of
Lectures

Study of Bhartiya Traditional accounting methods- Vedic & Mauryan Periods, Gupta|
to Medieval India, Partnership Accounting System in Ancient India- Shreni, Puga, Nigama.
Partnership Account - Admission, Retirement and Death:

IAdjustment of the profit-sharing ratio. Adjustment of Revaluation of Assets and Liabilities.
)Adjustment for Goodwill. Amount due to retiring Partner. Death of a partner and Joint Life
Policy

Activity: Ask students to do research on a real partnership firm (local business or famous
firm). Describe what effect it will have, and how the accounting adjustment will apply if a|
new partner joins the firm or leaves the firm.

12

AR IRIRF IHFERET afit 1 sreawet: dfde 3N AN #rer, Iod Frel 9|
ATl R deh, Yreiiel R H UIER I 3ehr3iear geefd- Aol gom, e
WG @ - yaer, farfagir 3k Jge:
IT-TANTST 3T T ARSI, IREAURET 3R AR & YeTeedrehed I
ARSI, TS &1 FARINS, JaTfelgd AIGR & & R, ASER H 7
3R G Sliaer AT qifedr|
arfafafer: facaniat & fel areafas aEerT v (T cgaarT a1 gifey|
HH) T MY Fed Al Fgl guld Y b Ifg HIS 3T TEIEGR BH & AT 8l
ST IT IS BH T ITAT ST dl SHHT FIT TG 81, 3R S@iehed ATIIST

hH e BiaT|
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II

Dissolution of the Partnership Firm: Accounting of Dissolution of the Partnership Firm,
Including Insolvency of partners, sale to a limited company and piecemeal distribution.
Activity: Assign roles: Partners, Accountant, Creditors, etc. Simulate the dissolution|
process(i) Sale of assets, (ii) Payment to creditors, (iii) Distribution of remaining cash.

Make it fun yet informative.

12

II

Al B &1 Qued: I=icll & & Quead &1 o@m, Ga@d F@Eiery &1
fearferar g, forfdes suelr &r foshr 3R areren: faaRor enfde g
arfafafer: A uTRa i WEieR, JEmdre, Jeer el faues gfhar &
TR0l Y - (i) IREATAT HT T, (ii) AAGRT P AT, (jii) AW TS
faeRoT| 38 #A9leR 3 SR qut §=d |

I

Hire Purchase and Instalment Payment Systems: Calculation of interest,
partial and full repossession, Hire purchase trading (total cash price basis),
stock and debtor's system; Concepts of operating and financial lease, Journal
Entries and Accounting.

Activity: Ask students to collect data from a local shop (e.g., Vehicle, furniture,
electronics) that sells on instalment. Prepare a short report comparing: (i) Cash
Price vs. Instalment Price, (ii) Interest Rate and Duration, (iii) Buyer's
perspective on advantages/disadvantages.

12

I

farerar w3 frea sparaer womfora: sarer i aore, 3nfAe 3R Ot gedET,
T 59 AR (Fel ehe Hed & ITUR W), Tieh AR SACR JUTTe; gRrele]
3R fad 9 T ITURUNT, Siodel giafsedl 3R or@hd |

afafafr: ol @ TUET g (S, 16, BellR, Sodcliclrd) & HHe T
A & fT g S foredl W ST &1 JeIaT FA §U Teh Ao RO TR
A (i) Ahe Hed Tl Thed Hed (i) ST &X 3R AT (iii) oM g Y

TER 1 gieeahioT|
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IV

Consignment, Joint Ventures and Rectification of Errors:

Consignment: Meaning, Features, Account sales, ledger accounts of consignor and
consignee.

Joint Ventures: meaning, characteristics and methods of accounting.
Rectification of Errors: types of errors, journal entries, suspense account, effect of]
errors on P&L.

Activity: 1. Visit a local business or talk to a shopkeeper who sells goods on 4
consignment basis (e.g., garments, books). Prepare a short report showing how
goods are sent, and payments are received.

2. Provide a trial balance with intentional mistakes. Ask Students to find and classify
errors (Errors of Omission, Compensatory, Principle, etc.).

12

1\Y

BT, §YFA 36IH AR qReAT F1 FUR: 9wor @1 7Y, fAQward, fasmg e,
Ove 3R 9ol & Al

WIFd g 379, fAAvAT AR Sr@iener fafer|

FReAt F1 gur: IR F vER, Seio glafsedr, 39 @rdr, ae-gria WAt
T I |
arfafafer: 1. fhd T sgaag WX ST AT Rl 0 ghRER d a1 # S
AT (SH, U3, fahdTe) UW0T 3TUR 9T d9dT g1 T digied ROle =R Y
forast sramar o g1 fon e H8 SSm Srar § 3R ferde HH e g g
2. SIS I IS TCTTcrdl & AT Teh dToIdC YTl | SET & RERAl (TH
T JTereferal, Aeeifceh [eferdl, &ffaqyeh efedl 3fe) T iR gefiepd
A & T FE

Preparation of Accounts from Incomplete Records and Bank Reconciliation
Statement: Accounting from Incomplete Records: Salient Features, Limitations and
advantages, Ascertainment of Profit or loss, Statement of Affairs, Preparation of Final
Account from Incomplete Records.

Bank Reconciliation Statement: Meaning, causes of difference, and preparation of bank
reconciliation statement.

Activity: Show a sample Passbook and Cash Book with mismatched balances. Asking]
students why they differ leads to reasons for reconciliation.

12
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V' Brqet sfeeEt @ @ R e 3 3F weme Rawon:
3rqot sfFAEt @ dEiweT: HeT AAVAY, AT IR Aged, T I gl A
ferefiRor, 4o Ut faexor, qot 3iffeal @ 3ifdd @a Gar s
FATUT faaor: 379, 3R & HROT, deh FATUR [GaR0T AR e
arfafafe: S AW arel 7T grEgs 3R hegw R@| ot ¥ qg 6 39
3R AT § - S AT $ HROT Il Tl

Note-70% numerical questions should be asked
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SUBJECT: COMMERCE
B. Com-1IV Semester

Paper- Discipline Specific Elective (DSE)- 11(A)
Subject - Advertising And Sales Management

ST. ALOYSIUS COLLEGE(AUTONOMOUS), JABALPUR

CO. No. Course Outcomes Cognitive
Level

After completing of this course; the student will be able to -
COl1 Develop an understanding of the strategic and tactical-level decisions UN

involved in the development of an advertisement and its application.
CO2 Know about possible arrangements for organising and evaluating KN

advertising efforts.
CO3 Comprehend the ethical issues and social aspects of advertising. SY
CO4 Understand the process involved in personal selling, its management UN

development. and implications for the relationship.
CO5 Explain the decisions involved in planning and organising the sales efforts. | CH
CO6 Explain the decisions involved in sales force management and the related UN

issues.

Credit and Marking Scheme
. Marks
Credits Internal External Total Marks
Theory 04 30 70 100
Total 04
Evaluation Scheme
Marks
Internal External
Theory 3 Internal Exams of 15 Marks 1 External Exams
(During the Semester) (At the End of the Semester)
(Best 2 will be taken)
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Content of the Course

Theory
No. of Lectures (in hours per week): 9 Classes, per week
Total No. of Lectures: 90 Hrs. Maximum Marks: 60
Units Topics No. of
Lectures
I | Advertising: 14

Ancient Indian History of Advertising (Vedic, Mauryan, Gupta and Medieval) Importance
and Nature; Advertising and Publicity; Advertising Management Process; Advertising]
Objectives; DAGMAR Approach; Determination of Target Audience and Positioning;
Advertising Budget Factors Influencing Budget Decision and Method. Organisation and
Evaluation of Advertising Efforts: Centralised and Decentralised Selection, Systems: In-
house Agency Arrangements; Advertising Agencies Compensation and Appraisal of]
Advertising Agency, Managing Advertising Agency Relations, IMC Services: Reasons for|
Evaluating Advertising Effectiveness, Advertising testing process, Before and after|
advertising tests and techniques.

Activities-

» Ad Analysis: Collect 5 different print or digital advertisements and analyse the
message, target audience, and appeal used.

» Ad Budget Planning: Prepare a sample advertising budget for a small business (e.g., a
café or boutique.)

» Ad Objective Writing: Write SMART advertising objectives for a chosen product.
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IEEIRGE

fARITU-T T el YR 3fdg (dfdes, A1, T Td AeFdTele) Hgd 3R Upid;

R 3R TR RO Tsier Wb Ao S239; DAGMAR EfYeIUT: @l aXian]

&1 R o fRyf FeRon; sote Fofa ik Ay &1 guifad &= arel fasmoe seie

PRSP |

OO T BT W64 3R el : hidd 3R [d-sidd aa-, Yunerl: iR

T ety fasiTu ToiRidl 1 Gafrae SR Hedich1, fasmu Toielt Heell &1 Uit

IMC 9a18: oz guTeaRiterdr & Qedic-l & HRUI, A ulieror ufshan, fagm=

URI&0T 9 Uge 3R d1Q 1 debeiich 3R debrileb |

wfafafirr-

> foqmua fawewor: 5 sremt-srert fife a1 fefored fagmas Ues &% SR uged e,
qferd =il R U HT fazayor H1 |

> 3o Soe diomn: fordlt Bic Hau™ (G, T & a1 §eid) & oIt T T
IO Fole IR ®1 |

> oo IE=y e fardt g gU SdTe & fo wATe faqmoe Sexa ford |

14

I

Advertising Message and Media Decisions:Creativity and advertising; Creative process;
Creative strategy, creative appeals and execution styles; Copywriting for print, radio,
television and web ad Media Decisions.

Types of Media: Advertising through the internet and interactive media; Developing a
media plan; Media selection and scheduling. Script Writing in Advertising

Advertising and Society: Ethical and social aspects of advertising; Regulation of]
advertising in India; Recent developments and issues in advertising.

Activities-

» Media Planning Exercise: Prepare a media plan for a festival campaign (e.g., Diwali
Sale).

» Campaign Project: Develop a complete advertising campaign - objectives, message,
media, and evaluation.

» Ad Layout Project: Design a newspaper or magazine advertisement using Canva or
PowerPoint.

14
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Fundamentals of Personal Selling: Nature and importance of selling, Types of selling;
Personal selling, salesmanship and sales management; Process of effective selling: Sales
management process; Environmental factors impacting selling; Managing ethics in selling
environment; Role of personal selling in customer relationship management.

Activities-
» Sales Territory Design: Create a sample sales territory plan for a company.

» Sales Forecasting Exercise: Estimate sales for a new product using historical data and|
market trends.

» Sales Presentation: Prepare and deliver a mock sales pitch for a product.

11 fagmo= "@ew ok Hifga fAota: 14
ETHD AT 3R fAF04; WHATHS Ufhar, HTdS UM, TS a3
ﬁuhmﬁmﬂﬁa%%ﬁr,é?ﬂﬁm 3R 39 faquAT & fow wrdRmsie Hifga

|

HfSaT & UPR: Sexe R Scdfaea Hifsar & Areny ¥ fagmu=; Mfsar dem &1

e, Mfgar Tu= 3R gHg-fFRuRor fagmua A eyt aka |

ERICEIEIEEISE

T & Afd® iR IHoie Uge; URd H faque &1 fafrawq; fagmom & giferm

faeTa 3R 72|

fafafirar

> ﬁﬁmam:wmﬁmﬁﬁ,mﬁm%mmm

|

> T URETSHT: T Houf famror iftrar fasRid 3 Sgwa, dew, Higar oy
e |

> faqTue Q3mSe URAISHT: ST I7 UTaRuige &1 IUANT P T JHER U Il
S ECARCRIFERARTIEG K2

III [Sales Management - Personal Selling 12
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Il faspa yee - safaard fasea

fgaTd oo & ga Rigia: fawa & ueid iR Hed, fa%a & UaR, Afadid

fasra, fasha ®Iwa SR fassa yeed, guTd fassa ot ufshar: faswa s ufar:

fashd &1 gUIfad & aTel TaiaRuid HR®; fawha uRkasr § Afddmdr &1 vee;

Uledh a9 Uee= O fadid fasha &t Yfiidr

wfafafmr-

> Taomg & fEoms: forsht ot & fo w1 fasha & o sl |

> fawg gaique enam: VTR Siea! 3R SR & S &1 UG 6l
ol 7T TG T faeh! BT STHA Tl |

> fawa vgfa: fondlt ITE & fOIT T AAdhal! aehd TRaTd daR &) 3R TRd
DI

IV Sales Planning and Organisation:

Market analysis and Sales Forecasting, Sales budget, Sales territory: Sales quota; Role of]
IT in sales planning.

Sales Organisation: Organisation structure: Relationship of the sales department with other]
departments; Relationship of the Distribution networks.

Activities-

» Case Study Analysis: Analyze ethical issues in real-world advertisements (e.g.,
misleading claims).

» Advertising Effectiveness Measurement: Design a questionnaire to measure the impact
of an ad campaign.

» CSR in Advertising: Prepare a short report on socially responsible advertising
examples.
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Recruitment and Selection; Training and development- Objectives, techniques and
evaluation; Sales Persons Compensation and Techniques; Sales Contests; Rewards and
Expense Accounts; Motivating and Supervising Sales Personnel; Evaluation and Control
of the Sales Effort Evaluation of Sales Personnel Performance, Sales and Cost Analysis.

Activities-

» Sales Interview Role Play: Conduct a mock interview for the position of a sales
executive.

» Personal Selling Demonstration: Perform a role play of a salesperson and a customer
interaction.

» POP (Point of Purchase) Display Design: Create a model or digital mock-up of a store]
display.

» Consumer Behavior Survey: Conduct a small survey to understand how consumers

IV faspg e 3R Ts: 10
SToIR faweivur 3R fasra yafgam, fasa seie, fawa &=: faswa Pier; fawa diem
SISl BT YD
ﬁwgi*lcsﬂ:%iuoqld-lm%im#uﬁﬂﬁﬂ-ﬂﬁﬂﬁlﬂ?ﬁ%ﬂﬂﬁﬁﬂ;ﬁﬂﬁﬁ%
cIRIERL
mfafafirr
> %ﬂﬁﬁﬁaﬁwwﬁaﬁﬁméﬁﬁmﬁ(@ﬁ,wﬁ)ﬁﬁmﬁﬁw

IEEGLIUEEY
> amﬁsrmﬁ;mmﬂmw:%ﬁw#m%umﬁmﬁ%%uwum
|
> fomoa & HraRke IHIfsie SReIId (CSR): MG 0 ¥ ITRE faqmaH
ITeR0I R U e fRuid daR & |
V [Sales Force Management: 10
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ol SR =0, ORI U9 A Se=d, ddb-ier 3R ouis-; fama faadl &

TR R amid: fisha ureaifian: RWR R TG WId; faha Bl &1 oRkd

ﬁﬁw,ﬁmmmwﬁv%ﬁmﬁ%u&mﬁww,

fashg SR eI ey

wfafafirr-

> ﬁmw&w@mﬁaﬁ:ﬁwﬁ%w%ﬁwﬁmwm
ST B |

> HAfadTd fahg UeR: U fadhar 3iR e & o9 sraid &t YHew! Ay

> ﬁmmwm%ﬁ%ﬁm TR &t &1 td Hisd a1 fefored Al
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34 EFITQI
> JUHIGT TGER JA&UL: T8 JHIH & ol Teh BieT Y&l B b IuHTaT TR
TR Hat ufafpar ¢d €1
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